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Types of recyclates



Collection Frequencies



Future Collection Changes



Promoting Recycling



Future Funding



Public Opinions

Answer Options
Agree 

strongly Agree Disagree
Disagree 
strongly No opinion

The public prefer weekly collections 9 21 29 7 6

Rewards will motivate the public to recycle more 2 20 34 8 8

Enforcement is effective in changing behaviour in 
waste 13 38 13 1 6

Current enforcement powers are too harsh 0 0 43 19 10



Service Growth
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Increase in frequency of collections e.g. from fortnightly to weekly

Investment in waste treatment plants

Private work

Work for other councils/public bodies

Multi-material recycling and co-mingled collections

Food waste collections (including trade food waste)

Health and safety compliance

Shared services

Enforcement and education

Increases in recycling other materials e.g. green, textiles, paper

Commercial/trade waste

Increased utilisation of vehicles

Where do you see growth for the service over the next 12 months?



Shrinking Services

3.3%

5.0%

13.3%

15.0%

15.0%

18.3%

18.3%

20.0%

23.3%

25.0%

28.3%

30.0%

43.3%

45.0%

48.3%

61.7%

0% 20% 40% 60% 80%

Removal of kerbside glass collections and revert back to Bank collections

Removal of collections on bank holidays

Bulky waste

Trade waste customers due to rising disposal costs, landfill tax and fuel bills

Special collections

Quality of service

Clinical waste

PR, communication and customer care

Collection frequency e.g. a move to alternate weekly collections

Reduction in the collection of material types (e.g. green waste) as charging…

As recycling is increased, a reduction in the number of residual RCV's

Education and training

Decreases in tonnage of residual waste collected and reductions in landfill use

Fewer staff

Fewer vehicles

Round rationalisation
Where do you see future decreases in work for the service?



Street Cleansing – Future Funding
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What is your expectation of the level of funding in your service budget in the coming five 
years?



Where to cut back?
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Primary / main retail
and commercial

Recreation areas

Industry and
warehousing

Secondary / other
retail and…

Main roads

High obstruction
housing

Medium obstruction
housing

Other highways

Low obstruction
housing

Rural roads

If you are anticipating future reductions in sweeping and litter picking work, which areas of land do 
you think this will relate to?



Service Growth



Using Volunteers
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Street Champions Scheme

Rangers

Local environmental improvement projects

Enforcement

Friends of Groups

Education initiatives

Parish council organised events

Community payback schemes

Clean ups and community litter picks

How are volunteers involved in the street cleansing service?



Reviewing Service Delivery
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Using systems
thinking techniques

Review of
productivity/work

study

Service re-design

Review of working
time/rota's

Use of technology
(e.g. handheld)

Utilisation of
machinery/transport

Route optimisation



Comments
• Continuing financial cuts
• Growth unlikely to be funded centrally
• Income generation will be key
• Multi‐skilling, prioritisation of work, external partnerships
• Innovation (can come at a cost)
• Growing reliance on volunteers (not always popular)
• Education/enforcement behavioural change will be key
(yet most saw funding reducing for this area)

• Performance management (APSE PN/WDF)
• Service reviews (growing regularity)
• Communicate and explain


