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Who am I? 
 Councillor Paul O’Kane 
 Elected first time in 2012 
 Voluntary sector background 
 Youngest Councillor in East Renfrewshire (by about 25 

years!) 
 Bain of Officer’s lives... 
 Twitter/Facebook geek! 
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Social Media and Politics: 
A Global Perspective 
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Obama Campaign  
 Introduced the world to a new type of communication 

with the electorate 
 Opened new debates 
 Created  a social media revolution 
 Helped deliver a landslide victory 
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Facts and Figures  
 2008 Presidential election 
 Facebook: 

Obama had 2,379,102 supporters 
McCain had 620,359 supporters 

 380% more supporters 
 Twitter, Youtube, Myspace 
 Personalised email, individual Barack Obama accounts 
 Fundraising and message sharing  
 $30 million raised on personal fundraising pages! 

 



What about the UK? 
 Political Parties beginning to reflect social media 

trends 
 Increased use of Facebook, Twitter and Youtube 
 Direct information, personalised emails, party leader 

profiles 
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Local Government  
 Important growth area for social media 
 Local Authority presence growing on Facebook and 

Twitter 
 Elected member presence growing  
 New ways to share information 
 New ways to highlight work and campaigns 
 



Communicating with my electorate 
 Election campaign 2012 
 Building a facebook and twitter presence 
 Website 
 Easy way to share manifesto, campaign events and 

remind people to register/vote 
 Once elected – maintain and build on contacts made 

in election campaign 
 Start a new conversation as an elected representative  



Twitter 
 @PFOKane 
 Sharing information 
 Messages from @eastrencouncil ‘Retweeting’ 
 Engaging in debate and discussion 
 Addressing constituent issues  
 Positive experience but be wary of negativity  
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Facebook 
 Facebook.com/councillorpaulokane 
 A place for information giving 
 Growing campaigns  
 Conversation with constituents 
 Sharing photos and events in the ward 
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Building Campaigns  
 Elected members should be at the heart of community 

issues 
 Social media is an invaluable way of building 

community campaigns 
 Engaging community in something positive 
 Building a new war memorial 
 Campaigning to save a popular bus route 
 Signposting to national campaigns  





One Voice  
 Can be unusual in Local Government 
 Social media can provide a platform to share key 

decisions 
 Work closely with media team in council 
 Corporate vision 
 Opportunity to “sell” decisions to the electorate 
 Opportunity to showcase what Council does well 
 Opportunity to troubleshoot problems  

 



Championing Social Media 
 Key individuals taking responsibility 
 Take a chance 
 Backed up by strong policy and procedure 
 Media team willing to encourage use throughout 

council 
 Champions in every department 
 Elected members can lead by example 
 



Have a go!  
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Conclusions and Questions 
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