Local Provenance For A

Sustainable Future
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Vision
To build and maintain future economic growth by promoting local and national provenance whilst
delivering a sustainable approach to the supply of food and drink to Dumfries and Galloway Council

Values

Aims

Contributing towards our local economy with more
sustainable food chains

Provide good quality nutritional foods using fresh, seasonal
and traditional produce when available

Fish from sustainable stocks

Buy only free-range eggs

Provide assurance standards in food safety, traceability,
animal welfare and environmental protection
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Improve health and reduce obesity

Reduce carbon emissions and food miles

Contribute to Scotland’s National Food and Drink Policy
Provide access to local and small/medium sized enterprises with the o6
opportunity to supply their produce to Dumfries & Galloway Council
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‘WE ARE PROUD OF WHO WE ARE AND WHAT WE DO.
WE PROMISE WHAT WE DELIVER, AND DELIVER WHAT WE PROMISE.

& Galloway

TO BUILD A SUSTAINABLE FUTURE BY SOURCING AND PROVIDING ONLY _ @
THE BEST LOCAL & NATIONAL PROVENANCE. B ik




W Improve health & reduce obesity e o

Source all of our meat and dairy produce from UK farms.

m TO BUILD A SUSTAINABLE FUTURE BY SOURCING AND Dumfries @

PROVIDING ONLY THE BEST LOCAL & NATIONAL PROVENANCE. & Galloway

m TO BUILD A SUSTAINABLE FUTURE BY SOURCING AND Dumfries %
PROVIDING ONLY THE BEST LOCAL & NATIONAL PROVENANCE. & Galloway

Support our local and national economy

TO BUILD A SUSTAINABLE FUTURE BY SOURCING AND Dumfries @

PROVIDING ONLY THE BEST LOCAL & NATIONAL PROVENANCE. & Galloway

¥

W Reduce carbon emissions W Produce meals using seasonal ingredients when available

TO BUILD A SUSTAINABLE FUTURE BY SOURCING AND PROVIDING ONLY Dumfries 5 TO BUILD A SUSTAINABLE FUTURE BY SOURCING AND PROVIDING ONLY Dumfries %
THE BEST LOCAL & NATIONAL PROVENANCE. & Galloway THE BEST LOCAL & NATIONAL PROVENANCE. & Galloway
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We use and source some of the best food and drink in Dumfries & Galloway-
Here is a selection of our suppliers
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Naturally D&G belongs

to you! It belongs to all of
Dumfries & Galloway. 2
Because it’s all about
celebrating the area we live
in and the fantastic food and
drink that our local producers
create every day.

EntesprisingDG created the Naturally D&G beand in 2015. We aze proud of our local asea and the
food and drimk peoduscts created hese. After all, we have some of the best produce in the wocld, right oa
our doarstep.

Choose ane of our event catesing packages and you will be choosing to use meats, fruit, bakery, dairy
produce, and specialist original hand-crafied peoducts from owr ansa. Owr packages ase 2l named after
Jocal landmarks and locations. We make it cwur business to procare the best peodisce in the local area,
and we are deliphted that we can serve it to yoo

Supporting Dumfries & Galloway’s local suppliers and economy is at the heart of everything we do.
‘W ase constantly improvisg our manpe and developing Naturally Dé&G. We want it to be 2 seoopaised
symbol of excellence across the country and beyond.

By utilising the Namurally D&G band you aw supporting thess local business= t00. Kerping our local
econoeny thrivieg i one of Entesprising DG's main focusses.

So join with us on our journey. We are asking everyone in owr region to support Naturally D&G.
Whether you're 2 sapplier who wants to join the brand, or 2 member of the public who simply wants to
SuUppOrt us, we want you o pet isvolved.

Naturally D&G. Local Provesance For 2 Sustainable Future.




WHAT Is T8G?

Naturally D&G b a commitment to
great food and great practices It's a
symbol of alithat Is great about ©ood
and crink from Durmiries & Galloway.
Wo proudly stand as preducers of

s0me of the tastiest daky beat pork,

ogg and frult In the crtire country.

When you sce the Narally D&C madk,  manubicrurces. Oue culourcand
uwknymdﬁlﬂqh, dE itisa disi. are bods rich and colouchil,
promiuc that the product is scurced or with an audhcreic hereage thar extends
madc loally, wieth the highex dogeec of back over many concuric

carc and the bt posible ingrodicnes.

Az Nacunlly D&C we arc commirced

to showecming local producen and
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Localy Sourced Sustainable Delicious
All produces under the Nacunlly Locd p is about und ding Locd knowleder and pride bolsiezs
D& mark are cidher sourced fram, or Mxx-llmpmduoeeomﬁem_ i&nti:yln:ll’xﬁmi‘nnlnnlpmdm
marubctured n Dumfrics & Callowsy ing any cisk of cxploieat from the competicica.
SO IMPORTANT?
*We have simplifled our Lecd g irsbow undenanding  Puechming locally an alic mean due
supply chain by 'goln where all cur produce comes from, we are concrolling cur cores beer by
Jk:[:;l.y_ d:l_’ tb;_y_g__: 9 removing any risk of exploitacicn, buying i bulk from Jocd suppliees, and
. ical, an -:;-. e same unchical prctices or cvi Iy bz cause we are buying lozally weae also
time reduced our carbon damaging pescarcs. We have simplificd cruuring dhat our produce is bought in
foo[prm[ h Ugeh’:‘ cur rupply chain by ‘poing lecd', 1nd sewon. Nacunally D&C is moes than
) 2 the rame cime reduced our arbea juse 3 nwme ~ ic’s sbout having 3 sense of
fooepeint hupdy. phice and sudhenricxy, ies shour showing
ceapear foe cur bocal communities and
The produces we souscs for Natuzally our cutomen.
% D& are of the highex qualky, chey
e arc sutheneic and in many cwcs unique. Natwrally D&G - Demanding s linle
% Provenance sl pocs band-in-hand widh mare than che codinary.
Q suseainabiliey We have 2 uperh centeal

stoee and canspoctacion hub and we
coastandy visk cur supplicn to cnmes
chat cven the smallax producer can

alford to sipply us wich qualiey produce.
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TAKING NATURALLY D&G

INTO OUR SCHOOLS.

EnterprisingDG supports the Scottish Government’s
efforts to turn Scotland into a Good Food Nation,
but to do this we have to win the bearts and minds of
our youngsters.

ome We wartyoung pecple to be as
nd go proud of our local procce 3s we
ro. We balleve In the Naturally DEG

brand so much that x% of our school

[
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- ;:'1 wduce

wuhqul]uypcdnu ax ity coee.
We thae

Toany
schzal pupils ke xolnw&x:dwel
during their lunch hour, and s pare of

sourced ]‘ cally In manus are now made up of localand  the Naturally D&C brand wr provide
Dumfries & Gallo Scottish produce. some Fancascic grab and po offerings chat
usc peaduce scurced from local Dumfrics
WL:ARMMN.;W‘HY D&t &Qu:-vlyhkumd mnzandd.l'ky
roural and lustestions and insealled pelicn. By purcharing from the schocl
them acmm our whalk sccandary achocl carcring scrvice, whether & s 3 home-
cataee we were making dhe point duae cocked myle main cours: cc 3 akcaway
il nulxl}oel mb ll!mldt, 'kK PMHQ' ln mfP“P‘J arc Inwd“‘ our

Paaihk.wkhqnﬂ'xylacal' = di

We wree the fint council in che UK e
daign our own Jocal peovenance brand
and by doing so all our scheel pupils
cnnlx:mnxodm recxive quality
lecal preduce every day; suppeet the
local ecnnamy by buying from cur
achoal crcring |u\i¢;m}uabdxh‘t
oueritious, balanced school meals menu,

local

4

Supporing Naturally D&cC at sdcal
means you arcsupporing Dumfric &
Calloway cvery day




We have 142 family farms located
across Dumfries & Galloway and Ayrshire.
The majority of our famers own cross-bred
Friesian cows, which produce the

best quality milk for creating cheese.

.

(TACTALIS

Lactalis McLelland
A global company with a rich
heritage in Dumfries & Galloway.

Lactalls McLolland s the UK subsidiary of Groupe Lactalls, the workd's ieading
International dalry group with 2 presence In 146 countries and employing over
70,000 peopla.

m\ww:ﬂn«lwudﬂmznd:Hmcbpﬂmlst9b:ﬁzmw
mmcbczyna&amnumdnnngup&:(‘“ jsn CheacC in S

"This ske, where we make Seriowdy’, Galloway” and McLdland chedda, is 3 key pillsc
of cur beritage in Dumbrics & Calloway. We have peaduced cheddar beee for over 20
yeacs, and ace onc of the major employen of the acca, with an impectant ok oo play in
the Jocal cocaomy 1nd community.

Despire our scake, cur cheae peeduaion sill requires mudh invelvemene from people,
from the colkection of the milk eo prading of che dheddac all of which makes our

What makes Dumfries & Galloway special to
Lactalls McLelland?

Our conncation with Dumfrics & Calloway is show much mees than juse che bocxtion
of cur production sise. This arca has been carcfully chosen duc to the mild climaie it
offers, giving the best prass snd enviconmere for our cows, which in tuen will peovide
bexter qualxy milk foe curchezic.

We have 142 fmily farms locaced scrom Dumbrics & Callowsy and Ayeshice. The
m‘pﬁqe‘wzﬁmﬂmmp—bﬂﬂ‘thhnw,wm ptn&uzdx ben qullhy
mik for creating cheese. These cows are all gras fed, and arc free 1o roam ounide all
day in the huh green countryyide of Dumbrics & Calloway.

All doe milk which comes from dacie umily faumas b wed to cocate our Serowly”,
Callowsy® and Mcleland dheddaes, using different secrer recipes 1o creace the unique
frvour pechiles of our cheddacs.

Our herage in Dumbrics & Callowsy bas been contnl 1o creating the Lacalis
Melelland beands loved by many Sconish consumen. Whether you'ee creating 2 goocy
cheese coastic with Calloway® cocamy medium cheddar, e topping your mac '’ chease
with Scriowly® Exers Macure, you'll know the cheese you've chosen has been made in
Dumbfrics & Calloway.
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OUR SUPPLIERS

We would like to give a massive thank you and particular recognition to
the suppliers who are already a part of Naturally D&G:

TACTALIS

e
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Cowntry Foods Ltd

PIONEER

’ O
cream o' cAum\'T::WDGE , =
GALLOWAY CONPARY WAULKMILL CIDER

COULD YOUBE OUR
NEXT GREAT SUPPLIER?

&Jnhuwnuwnban’Brmhﬁmdnn.‘hphyvanwﬁt

&mnlypkc.ubmtnuluﬁ:ﬂmuﬂnﬂilﬂ! cgea.d:nln’nwdﬁng‘ul




ARE YOUOUR
NEXT LOCAL FOOD
& DRINK HERO?

66 i it a bird? Is it a plane?
Its our nexr highflyer doing local
DG food proud! &

ry
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WE WANT YOU!

Naturally D&G is more than
a brand — its a movement!

Wo want you to jein us. If you are passionate about our lecal area and you want to
help promote al that Is best about us, then get Imvolved.

Sign up to cur wdbaite to pax informaticn on Jocl peaduce, induding some prear meaddly
eecipes. Check o scx what peeducers and manoficrurces in your arca 2 commited eo local
provenance and beinging you the bor frem Dumfrics and Calloway.

SHAREWITHUS

D5 you bave 2 fesewrite locel rapplior sobo deerver speciad recogritian®

Share you food story with ur, 2nd we will £ature & on cur 10cial medis daannds. Choseea
topic that you'es paaricaacs sbour. k could be shour your fveuriie food, your fivouce: Jocd
producer, your fvourite coraucant - in face anything o do with food and drink in
Dumfrics & Caloway.

JOIN THE COMMUMNITY
Ar it's beare Dumfrics & Calloway is 2 fmily, it's s communiky We want o foutcr a

communixy of like-minded people who suppon ouc region and cur regiods supglicn. So g in
touch with w and join the Nameally D&C movemene today

BECOME A SUPPLIER!

Would you lke o join the canks of cur edber Natuealy D&C supplicrs and be part of cur
shawcaase of the best Dumfrics & Calloway has to offee?

WHY JOIN NATURALLY D&G?

Supplices who jein Naturaly D& G have the oppectunity to have dheir peeduce peecuced
for carcring evenns run by Enteqpeining DG, We promees product peaduced o mamufacmuecd
in Dumbrics & Callowsy sbove all achers and take pride in sourcing locally when and wheee
poashle.

MARKETING

Saﬁﬂ'lm parcncring wiJ\Nsm:le D& will be franured on che Nuunuy D&C webriees
and madering materialy, induded in ncwalcteen and anides. We will thine 5 spedight on cur
Lst ol mipglicss.
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Start by defining your brand.
When building your brand, think of it as a person.

Consider what is driving your business..

. Aim to build long-term relationships with your customers.
. Speak to your customers with a consistent tone of voice.
. Don't repeat the same message in the same way over and over again.

. Don't try to mimic the look of chains or big brands.

Be innovative, bold and daring - stand for something you believe in.

Always consider your branding when communicating with customers.

e 10. The old way of stamping your logo on everything won't cut it



