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PROBLEM



First Steps 

• No single access to information about open spaces

• Development of Hertfordshire Partnership Fund

• Recognised link between population health and
wellbeing and access to green space

• Buy in from County Council, 10 Districts and Parish
Council



• Generic appeal

• Fun and User Friendly 

• Consistent Information 

• Move away from ‘Council speak’

• Data Collection 

• Easy to Maintain

Project Specification



A mobile friendly website which aims to:

• Help local residents to make more of their valuable
local open spaces and find and visit new parks

• Encourage people to make outdoor exercise part of
their daily lives.



Spring 2016         Initial scoping done with the University

Summer 2016         Cyber Media Solutions Ltd appointed   

Spring 2017         Data collection 

Launched in ‘Love Parks Week’ - 21 July 2017

June 2017          Training

2015          Project identified and funding secured co
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Project Development















Promotion



User Statistics

• In our first 6 months:

• 6,200 unique users

• 8,500 sessions

• 30,000 page views

• In the last month:

• 25% found us via search engines

• 24% came directly

• 40% linked through via social media



Social Media 

• Used twitter, facebook and instagram

• Biggest reach from trending #’s e.g. 
Monday Motivation, Tip Tuesday

• Can link visitor numbers to      
particular tweets/retweets

• Blog Posts







• Keep going and keep growing

• Governance

• Widen usage

Next Steps



www.parksherts.co.uk

@ParksHerts

ParksHerts

ParksHerts


