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• Previous campaigns introduced “Impact 

Days” focused on correct method of 
disposal in ward areas and acted as a 
council supported “reset” of the area. There 
was high take up but found this only had a 
short term effective.

• The Illegal dumping campaign was then 
created to address issues with “fly-tipping” 
and the change of terminology which 
translates to multiple languages.

• The campaign is to raise awareness via 
social media, incorporating crime scene 
tape & targeting hot-spot areas which 
allows sufficient time to highlight 
investigations

• We found using simplified pictorial posters 
with the yellow colouring effective in having 
an impact in previously hot-spot areas for 
fly-tipping
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