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s Knowing your customer is key

FACTOR®

Ski and Snowboard Lessons — Top 20 Postcode Districts

A heatmap to show the top 20 postcode districts, based on propensity to book sk
lessons or snowboard lessons (minimum 285 total lesson bookers)
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Which media to use
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Top of Mind
e Radio
e Display
Advertising
* Press
reciprocal
« SEO

* Social Media

Think about the funnel

Manchastar

Be where people

are looking
e PPC
 SEO
* Listings
* Leaflets
« What’s on
guides

Ambient

Interrupt

Social Media
PR
Third Party

We have a lotof repeat

business.

Repeat Business

e CRM
* Bounce-back

 Newsletters
e POS




E% Great PR increases coverage
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Who can come when

CHILL core audience is busy?
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Corporate

Schools
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Targeting niche markets




'hmﬁ Off Peak — reach and promos
FACTORE
* Bigger incentives
— deeper discounts
—2forl
* Reaching out to wider audiences
— Third Parties such as Groupon — pay for performance
* Listings
— Summer holidays — what’s going on — For Free

e Special Events

— Extend PR Reach
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.c’% Database key to driving revenue
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Proliferation of social spaces

ﬂ"a%“% \

1 You

GHIll

FACTOR®




\—~

<

GHILL

FACTOR®

:ﬁé Chill Factore
[ Fublished by Hoolsuite [?]- 13 mins - @&

Are you disappointed in the lack of Snow? Bring them down to Snow Park
this weekend hitp:/fow.ly/Z1hmC

23 people reached

Chill Factore
Published by Hootsuite [?]- 3 )

,, You loved our £99 lesson offer so much, we are extending this into March
http:/fow. Ily/YGFNY limited time ONLY!

[~ Meet Sarah our very own Chill Fac
' chance to win! see competition bel

Engagement is key

| Chill Factore
Published by Hoolsuite [?] - 3 March at 14:00 - &

As it's #worldbookday we thought we'd share our fav The Snowman -
anyone else love this one? hitp://fow Iy/Z1ir3

G e

Chill Factore |l Eactore
Published by Hootsuite [?]1- 3 March at 10:00 - &

ished by Hootsuite [?]- 3 March at 1225 - @

20l involved in National Snowsports Week in April?
Z1gED Great Opportunity for kids!

= = -

yort Week For English Schools This April |
now

dit The Snow Centre) A ‘National Schools Snowsport Week’ sponsored

216 people reached dorra and backed by Winter Olympians Aimee Fuller and...

W.COM
Sarah #snowmum

336 people reached

| 463 people reached
o ————

Boost Post




.% et your followers

CHILL creating content
o e B SR

It's nearly Mother's Day, so share with us a pic of your mum having fun in
the snow for the chance to #WIN Snow Park & Taster Pass for 4! Full
T&C’s: hitp:/fon.b.me/1T7JOKK #snowmum

a comment

Sarah James |'ve loved snow from a young age: my dad took this photo of my
W b mum and | around 1985/6 when | insisted that | take the sledge when visiting
¥ )" family in Yorkshire, despite my mum's assertion that it wouldn't snow (2

el
AR,

Chill Factore
Published by Hootsuite [?]- 3 Marchat 11:15- &

Meet Sarah our very own Chill Factore #snowmum enter your mum for the
chance to win! see competition below

:ople reached B Unlike - Reply - Message - €91 - 2 March at 23:16

Sophie Rose Birch my daughter is 16 month old so il share on behalf of
k-4 her@... I'm her snow mummy having fun at Chill factor [ﬂ}

Sarah #snowmum

336 people reached
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Dawn Simpson

the supplier of this teddy bear as
my son has become very attached
to this bear and we have recently
lost it casuing much upset! | cant
seem to find them anywhere on
the Intermet. Its made by gosh

designs. Hoping you can help my
F unusual request! Thanks
=

Hey Dawnl
I'm sorry to hear about your sons
bear.

| am not in the office currently, but
| will chase this up for you
tomorrow! Many thanks

Jessica

Sent by Jessica Morrissey [?]

Thats brilliant!!! Thank you so

much for your help! Hopeiully i can
F locate a replacement
< 2




A\ | /
Iy
CHILL

FACTOR®

Thank You
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