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Overview

• Case Study – Roath is Rubbish

• How a negative became a positive –

Keep Roath Tidy

• How groups use Social Media

• How Cardiff Council use Social Media

• Key elements to our success



Background: Roath, Cardiff

• Densely populated, large student population, but 

also a number of young professionals

• Culturally diverse, multiple languages

• Incorrect presentation of household 

waste/Waste storage issues

• Litter bins where historically required

• Rounds based on historical data

• High volume of café’s and bars

• Insufficient cleansing resource



‘Roath is Rubbish’
• Community visioning events organised by the 

Cynefin Cardiff Programme: litter was high on 
the agenda

• Group gathered data on litter bin distribution

• Facebook page ‘Roath is Rubbish’ created  

• Press “I think it’s just through sheer laziness 
what’s happening, no-one’s really looking at this, 
and nobody cares enough. The people in the 
community care”.

• 100 followers - contacted council (more bins 
please!)



Action Plan
• Site visit to review litter bins and waste issues

• Consider re-brand 

• Group to contact local businesses for support.

• Council to help identify funding for resources 

such as hi-vis, litter pickers and stickers to 

promote the brand

• Council to review cleansing schedules

• Launch new brand and new bins in the summer.



Litter bins



Rebranding



• Designs and name options put on 

Facebook for public vote

• Keep Roath Tidy preferred 

• T-shirts, stickers, hi-vis, murals 

Rebranding



The launch – 19th September 2015 

• Badge making

• Upcycling

• Council officer outreach

• Cleansing teams in the area

• Murals 

• Litter pick

• Ribbon cutting of 10 new bins

• Promoted community meeting



Since the Launch
• Picks every - Saturday 25% 

recycled 

• 1157 bags of litter collected in 
2017

• Installation of 3 planters and 
hanging baskets 

• Fully constituted – elected 
committee of 9, enables 
funding, insurance etc.

• Keep Wales Tidy Winners -
Cleaner Communities Awards

• 633 likes on Facebook



Since the Launch

• Shortlisted for LARAC 2016 Best 
Partnership

• Engaging with local schools

• Considered best practice – shared 
with other ‘Tidy’ groups at quarterly 
meetings

• Supporting other groups that are 
emerging

• Limited Council support continues 
e.g. leaflets for community 
gardening project

• Rounds amended to ensure litter 
bins emptied at better times/days

• Introduction of afternoon and 
evening team focussed on district 
centres



Social Media – the groups

• Facebook

• Twitter

• Nextdoor

• Micro blogging



Social Media – Cardiff Council

• Thank you messages

• Sharing successes

• Re-tweets and re-posts

• Keeping people informed

• Blogs

• Shareable hashtag



Other Activities
• Community Development Coordinator now 

supports these sorts of groups and activities

• Introduction of planters being expanded - 43 city 
wide to date

• Working with 19 ‘Keep Tidy’ groups

• Over 4,000 volunteer hours city wide – April –
September 2017 = 720 litter picks

• New Love Where You Live badge for Scouts and 
Guides

• Sources of funding e-mailed to groups and 
shared on website



Summary
• Social Media got the wider community involved

• Social media is not enough on its own

• Listen: be open to new ideas

• Explain: Be honest about what you can achieve 

and when

• Support groups to become established and 

sustainable

• Help them to help you – lobbying businesses 

and residents. 



AnyQuestions?

#lovewhereyoulivecardiff


