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• Seven Waste Collection Authorities and the Waste Disposal Authority in 

Northamptonshire:

“working together to manage waste in a sustainable manner 

to meet the current and future needs of the 

Northamptonshire Communities” 

• Partnership working on waste since1996.

• Regular meetings of officers and elected representatives. 

• EO works on behalf of everyone, managing the partnership and 

supporting the work of member authorities.

• Run county wide campaigns to minimise waste and to promote recycling 

and composting.  

Northamptonshire Waste Partnership:



Social Media Platforms ….

• 3 separate websites  
 www.recyclefornorthamptonshire.co.uk
 www.wasteandenergyeducation.co.uk
 www.feedyourcaddy.co.uk

• Facebook 

 Recycle for Northamptonshire 
 485 Followers 

• Twitter

 @RecycleNptshire
 1669 Followers 

http://www.recyclefornorthamptonshire.co.uk/
http://www.wasteandenergyeducation.co.uk/
http://www.feedyourcaddy.co.uk/


In to Win

• Fully funded from a grant from DCLG’s Recycling Rewards Fund, 2015. 

• £168,000 to spend over 3 years. 

• Food Waste Incentive scheme introduced to 4 areas of Northamptonshire  

collecting food waste.

• Set up our own dedicated website - www.feedyourcaddy.co.uk

• Also run a similar scheme in Warwickshire on behalf of their Waste 

Partnership

http://www.feedyourcaddy.co.uk/


How Does It Work?

• Residents are encouraged to register on the website
• Once registered they are sent a registration pack through 

the post which contains:

 A leaflet detailing how the scheme works
 A leaflet from their own council about the full

range of recycling services offered
 An I’m In Sticker for their food waste caddy
 First 1000 sign ups received a food waste tea 

towel! 



Advertising Methods 



Examples of Social Media Posts 



Prizes 



Results 



Performance 

Tonnage of Food Waste Collected by Authority per year



Results….

• 7,200 households now signed up to the incentive 

scheme.

• The amount of food waste collected in the schemes 

has increased year on year since the work started. 

• Now collecting 1,500 tonnes more food waste than before   

launch – a 24 % increase.

• Saving around £90,000 per year in waste disposal costs.  

• Knock on effect on dry recycling which is up 7 %.  



Right Stuff Right Bin 
• County wide contamination awareness campaign to reduce contamination 

in dry and green recycling collections

• Launched Sept 17 

• Targeted worked in each authority x7

• Individual leaflet for each authority produced with generic centre pages

• Generic video produced for whole county.  Available on Youtube, 
promoted through Facebook paid advertising.  £200 for 14 days.

• https://www.youtube.com/watch?v=DWxseL-FbyA

• Fed to 29,500 targeted people on FB of which 18,000 viewed for at least 1 
minute.

https://www.youtube.com/watch?v=DWxseL-FbyA


Results

• Too soon for figures to see impact

• General trend 2017/18 in the county is 
residual waste is down and recycling up

• 2016/17 – Northamptonshire recycled over 50 
% of Household Waste for first time ever



Other Campaigns 
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